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Abstract: New media is assuredly manifested to be the remarkable technological innovation
drawing an era of e-creation. It is developing a crucial ripple as vital information provider and
interactive in nature which indeed creating a change in communication perspective. Demolishing
the geographical boundaries, the new media is connecting the people all over the globe and
mushrooming in the way of virtual world. Online media is attracting and allowing the pupils to
explore new venfure and to get exposure in their respective fields. The research paper emphasizes
on the study of New media technological use in outreach learning and its approach towards the
education seetor recasting the knowledge economy. The outreach learning basically means that try
to find people who need help in learning or in education rather than waiting for them to come and
ask for help.
New media work as an agent of change it is the most preferred tool for greater specialization in
module through experiential leaming. Online media a forum for live interaction, helps to know new
trends, and to get acquainted with the skills for the professional growth. It reformulated the existing
education pattern in perspective of the industrial skill demand. New media is emerging globally
with its new and creative features which helps the youth to leam effectively. New media tools
provide the rapid dissemination and inflation of content and the efficacy to lead informal
conversations-It is also an influential tool in terms of professional communication.

Keywords: New media, online media, interactive, communication, experiential leaming, skills.

Introduction:
Before the advent of digital era, the traditional media was the most preferred media of that time, it
includes Newspaper, Radio, Magazines, Folk media etc. Now the online media has taken its place
and technological revolution changes the way of getting the information. The New media
encroached the people's lives and it brings us together to the greater extent. Marshal Macluhan's
Global Village concept is suitable in the era oftechnological innovation. It totally enhanced the way
of grasping the information and updates. New media could be viewed as a means of enhancing the
quality to the education sector to enable the access of content from anywhere at a real time. The

technological advancement expanded the span of education in the latter part of 20th century i.e. the

evolution of new media. It has widened the boundaries of education sector beyond four walled
classroom with its exclusive characteristics.

New media digitized the whole world and made it accessible. Now the people become tech- savy: It
brings the positive change in society by giving the opportunity to the people to show the creativity
and thEir skilIs. New media breaks the boundaries of traditional media. In earlier times only the one

way of communication mode is available for the users Le. the traditional media which confines them
only to view not to interact. New media offers the opportunity to its users to interact with others and

to share their opinion. It works on the two way communication mode which gives the participation
opportunity. New Media has reconstructed the education sector through content sharing and

continuous upgradation in the learning process. Blogs, wikis, and other social networking sites

supplementing the classroom teaching as well as the books. During COVID-19 new media proved

that it has become an additional need not only to the corporate sector but also for the education

sector. It extended its support to the students to clarify the concepts and to attend the online
classes. It played an important role in our life during the pandemic.

New media has made the education
interwoven the fabric of academics by

to the globalization. It has

. their own intellect through
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The impact and effect of media on society is substantial. The content broadcasts by the media have a deep impact on
the minds of people. This also helps in the formation of personality and gives direction to the society. In the era of
technological advancement, it is the need of the hour that media should produce and disseminate contents which
awakens human values which leads a change in the society. So, in the present research study, the impacts of media in
the formation of human values have been analyzed on the basis of tribal society of Sonbhadra district of Uttar Pradesh.

On the one side, the media help in highlighting the probtems of addiction and on the other side it inspires people to
stay away from it. Today, even in the tribal society, the inf'luence of media can be seen positive or negative. With this,
media is also giving preference to westem civilization while producing the content. Due to this, the media has had

more uegative impact than positive among the tribal society. But, media has also started defining the values of tribal
society in a new way.
The media is called as the mirror of soci6ty, but is the media proving capable enough of showing the right image of
society? Under the influence of markets and capitalism, we have turned away from society. It is also the responsibility
of the media to raise the human values in the society. The present media has been reduced to just entertainment and
glamour Christians [1]. That's why the purpose has been lost.
Media is an important unit of society. Due to the credibility of the media, society gives impodance to its words
Nlaio[2]. Therefore; he must become a catalyst in the process of social change. Media has always been an important
pillar of the society. The media not only gives news of events but also forms public opinion. This provides a strong
power to the media and wherever there is power there is a possibility of use of that power.
ln some countries, where there are powerful media groups, it is said that it influences election results by portraying
events and people in those countries in certain ways. ln lndia too, some time ago, the relationship between prominent
people and leaders of the communication world came to light. In addition to preserving human values, media has made

a meaningful effot for human development by harmonizing with nature and has also provided a positive attitude

towards personality development.
After the present study, it can be suggested that the govemment should take human values seriously and seek advice

frori educationists, psychologists, sociologists, and experts of other fields to suppress the decline in human values.

True and clear signals from the top leadership of the country will have far-reaching implications to keep this trend

under control Rokeach[31.

Itevrt+rds: Media, Hnman Values, Communication, Development and Tribal Comnnmitv

INTRODUCTION
Societies have always been shaped more by the nature of the media by which people communicate than by the

.content of the communication. -Marshall Mcluhan

Values are an importairt component ofour behavior or ethical code ofconduct. These values are ideals or standards

that serve as guidelines for a society or organization or individual. These values developed through various institutions

are deeply ingrained in cur minds. Media from time to time has done the work of providing transparency and depth to

|ulran values Christians[1]. The media has also acted as a minor whenever there has been a decliqe in values. In the

present research study, how did media work to establish human values in tribai areas and protect the tribal culture and at

the same time work to give a standard to human values?

In present time media is a tool to exchange different types or fotmats of information between people connected

through different social media applications through internet. People are conaected through internet and exchange

information with each other, it is called virtual community. They are connected globally. People living in remote area can
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ABSTRACT

In the virtually connected society of the 21't century, students are facing various challenges related to

teaching-learning pedagogy. Especially, among college going students, problems like digital divide,
usage of e-learning based methods, tools and techniques are prominent. So, in this paper, the researcher

discussed about the requirements, meaning and challenges related to usage of online teaching-learning
pedagogy by the students of higher education institutions. With this, this paper is majorly focused on the

utilization of the updated and advanced Information and Communication tools (ICT) by the students for
adopting the current teaching-learning pedagogy.

For this, the quantitative research methodology has been utilized by the researcher. The sample has been

taken mainly liom the private institutions which make use of online platform for teaching-learning

process. An online survey was conducted in order to target the age bracket (18 to 22).The result of the

analysis suggested that after the era of covid, the utilization and usage of information and

communication tools has been increased and with this the challenges associated with it has also surged.

Keywords: Online learning, Traditional learning, Information and Communication tools,

Challenges

INTRODUCTION

"Online learning can be broadly defined as the use of the internet in some way to enhance the interaction

between teacher and student. Online delivery covers both asynchronolls forms of interaction such as

assessment tools and the provision of web-based course materials and synchronous interaction through

email, newsgroups, and conferencing tools, such as chat groups. It includes both classroom-based

instruction and as well as distance education modes. Other terms synonymous with online learning are

!JCftT220903S lnternational Journal of Creative g hts (lJ CRT) ww:ryi iff!"*gg

'web-based education' and' e-leaming'. (Curtain,
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ABSTRACT
The business environment is highly volatile and has affected Indian industries on a large scale. India
has come a long way toward becoming a force to be reckoned with in the intemational economy.

India is being projected as a manufacturing hub through the "Make in India"' campaign.India

emerges as one of the greatest marketplaces for digital consumers, with a population of 1.38 billion
and more than 500 million internet users. In February 2018, NITI Ayog led a nationwide initiative on

"National Strategy for AI," whichemphasizes India's AI strategy. It offers more than 30 policy
proposals, including accelerating the implementation of artificial intelligence throughout the value

chain, promoting ethics, confidentiality, and security in AI, and promoting investments in scientific
research.

Countries like the USA, China, Singapore and Canada have announced their national Al strategy

documents. lnvestment in AI start-ups in India has grown to USD 73 million in 2017 from USD 44

million in 2016. Among the G-20 countries, India had the third-highest number of AI start-ups in
2016. The govemment identified various areas where AI could be effectively used, such as health

care, agriculture and education. This paper attempts to examine the changing scenario of the business

environment, and it also studies the opportunities and challenges of the digital economy considering

AI in India.

Keywords: Business Environment, Artificial Intelligence, Challenges and Opportunities, Effect on

employment

INTRODUCTION
The business environment is made up of all the internal and extemal elements that have animpact on

an organisation. It aids in the identification of strategic business prospects, the planning of activities,

and the improvement of the profitability and expansion of the company.(Ghosh, 2018).Artificial
intelligence (AI), a branch of computer science, places a strong focus on creating intelligent robots

that behave and react much like people. In 1950, John McCarthy was the first person to use the terrn

"afiificial intelligence." According to his theory, every component of learning and every other quality

of intelligence could be so thoroughly described that a computer could be programmed to duplicate

them. It will be investigated how to make robots comprehend language, create abstractions and

concepts, address issues now handled by people, and grow. The "#Alforall" working paper exhorls

India to leverage its assets by making investmentsin the Indian economy's "gold mine," or the areas

where AI will have the most positive socialimpact. These industries have been broken down into five

categories: smarl mobility aird transportation, smart infrastructure and cities, smarl agriculture, and

smart healthcare. The'study suggests that NITI Aayog uses a three-pronged approach to achieve

these goals. First, it needs to create AI prototype programmes to prove the notion. Second, it has to

develop a comprehensive national policy toimprove India's ecosystem for AI. Third, in order to carry

out these ambitions, it shouldcollaborate with top AI research institutions and organisations. The

NITI Aayog has designated this aim of deploying transformative technologies for social and

inclusive growth as #AI for all, as suggested by the title of its discussion paper.

The adoption of artificial intelligence is still subject to debate. Elon Musk, for instance, described it
as the "greatest existential threat" and likened it to "summoning the demon." Expertslike Stephen

Musk that AI rnay be extremely destructiv*e. They are concern!d-,!{rat.'*e areavidly pursuing the
: 
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Abstract
Startups in India have to face abundant difficulties before they set their foot in the market. A lot
of them have entered Indian markets either as detecting a new market or through holes in the

prevailing market or product lines. The history of staftups in India falls into extreme ends. Some

of them thrive to flourish and others flop to survive the competition. Incubators originated in school
and Universities in the early 1940s with the primary objective to create SMEs and in retum
generate regional employment. As the years passed there was a gradual increase in their number,
most of them being in USA and UK. This study is an attempt to review the role of business

incubators to make startups run successfully.

Introduction
Incubators have witnessed accelerating growth from approx.40 of them in2016 to 140 in2019.
Out of these 30 incubators were established under the government initiative of "startup India
Standup India". Bangalore, Mumbai and Delhi-NCR being the centers with more than 40%o of all
the incubators focused in these cities. An incubator usually counsels a staft up from 6months to 3
years, depending upon networking with investors, training etc. They understand the need of
startups in the form of innovation finances, support functions, guidance and other resources.

Though business incubators have been globally recognized as an essential tool for economic
growth and development, incubators in India are still on the infant stage, they have not yet attained
majority as intemational incubators. Some startups are favored by the market conditions paytm
being one of them supported by Demonetization in India where people chose digital monetary

transactions instead of standing in the long ATM Queues .Majority of startups dearth the

experience and networks essential in order to raise, which gave rise to the Business Incubators.

Business incubatorsoffer budding entrepreneurs a wide range of resources and skills required to

excel. Business incubators are establishments that offer starfups shared operation space.

Collaborative work with a guidance of mentor help the initiators of these start up an invaluable
learning experience and open many gates to new opportunities in terms of financial support, shared

equipment.
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Abstract
This study explores the BSE Sensex and BSE Auto Index within the framework of capital marke*.
Capital markets, delined as longlerm debt and equity secuities trading plattbrms, are critical for
directing wealth towards productive use. Regulatory bodies like SEBI, BoE, and SEC oversee these
markets, safeguarding inveslors. Transaclions are managed bylinancial instilutions, yet public access
exists, fostering a diverse ecosystem. Pimary markets involve fresh securities issuance, with
governments dnd corporalions as key participants- Secondary markets enable existing securities
trading, boosling investor conJidence. Our analysis focuses on BSE Sensex and BSE Auto Index, two
vilal indices in the Indian jinancial sphere. These indices reJlect the performance ol major stocks,
providing insights inlo mdrket lrends. Our study aims lo discern patlerns, fluctuqtions, snd correlations
within these indices, shedding light on the broader economic landscape. lle seek lo provide meaningful
investing insights by analyzing histoical data, identifiing key divers, and applying statistical ,nethods.

K€ywords: Capital nrarkets, BSE Sensex, BSE Auto Index, regulatory oversight, investrncnt insights

INTRODUCTION
As contrast to a money market, where short-term debt is purchased and sold, a capital market is a

financial market where long-term debt (over a year) or equity-backed securities are bought and sold.
Capital markets channel savers'wealth to businesses or governments that can invest it for the long term
and put it to constructive use over the long run. [a] Financial watchdogs like the Securities and Exchange
Commission (SEC) ofthe United States, the Bank ofEngland (BoE), and the Securities and Exchange
Board oflndia (SEBI), among others, oversee capital markets to protect investors against fraud [].

Although certain transactions on capital markets can be viewed directly by the public, most are

administered by organizations in the financial industry or the treasury departments ofgovernments and
businesses. For instance, even though individual bond sales only account for a relativcly tiny part of
total bond sales, anybody in the US with internet connection may establish an account with Treasury
Direct and use it to purchase bonds in the primary market. Many private companies provide browser-
based services that enable customers to buy securities on secondary markets, sol'netimes even bonds

[2]. Thesc systems number in the tens ofthousands,
although the bulk only cover a small percenttge of
the world's financial markets. Governmcntal
organizations, investment institutions, and stock
exchanges all host the systems. The systems are
geographically dispersed throughout the world,
although the majority of them are located in
important financial hubs like London, New York,
and Hong Kong [3].

A primary market or a sccondary market may
make up a capital market. lnvestors can purchase

new stock or bond offerings in a primary market,
qpically through a procedure known as

under*riting. Govemments (which may be
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An lnvestigation into Customer Contentment with
Google Pay

Monishat *, 
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Abstracl
In the era ofdigital transformation, Google Pay, a leading digital parment pla(brm, has revolutionized

.financial transactions. This studv delves into lhefactors diving cuslomer sqtisfaction with Google Pa_t-,

examining its.feqtures, usobility, security, and overall user experience. Wth the u'idespread adoption
of mobile technologt and digital transactions, understanding user satisJaction is crucial for service
providers and policymakers. This research contribules valuable insights into Google Pay's strengtlu
and areas for improvement, aiming to aid providers in refining their offerings, enhancing user trusr,

and shaping theJ ture ofJinancial transactio s through digital payment platforms The present study

focuses on analyzing cuslomer satisfaclion towards Google Pay, a prominenl digital wallet pla(brm
developed by Google. The study seeks to delve into thefoctors that contribute to customer sqtisfsction,
examining the platJbrm's features, ease of use, secuity meosures, and overall user experience, The

study's objective is to delve into customer satisfaction within the realm of Google Pay, with the aim of
oflering valuable insights into the platform's strengths and areas lhal may require enhancement. The

insights gleanedfrom lhis research can aid sertice providers in refining lheir oflerings, enhancing user
experiences, and fostering greater trust in digital payment platforms.

Keyrvords: Google Pay, Digital payment platforms, Customer satisfaction, financial transactions, User
experience

INTRODUCTION
ln an era driven by digital transformation, the evolution of financial transactions has witnessed a

paradigm shift, with digital payment platforms at the forefront of this revolution. Among these
platforms, Google Pay, formerly known as Android Pay, has emerged as a key player, offering users a

convenient and secure way to conduct transactions, both online and in-person. As the digital payment
landscape continues to evolve, understanding customer satisfaction becomes crucial for assessing the

effectiveness and acceptance of such platforms.
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The surge in digital transactions and the

widespread adoption of mobile technology have

paved the way for the prominence of digital
payment platforms. As more individuals rely on

these platforms for their financial transactions,
understanding user satisfaction becoures pivotal for
both service providers and policymakers. The study
endeavors to contribute to the existing body of
knowledge by shedding light on customer
satisfaction with Google Pay. uncovering pahems.
preferences, and potential challenges faced by
users.
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AN EVALUATION OF CSR (CORPORATE SOCIAL RESPONSIBILITY) THROU(;H-OUT
THE INDIAN BANKING SECTOR

Dr Archana Dixit, Assistant Professor in Tecnia Institute of Advanced studies
Prof. (Dr) Namita Mishra. Professor in ITS School of Management

Abstracl:
Corporate Social Responsibility (CSR) is a concept that has gained increasing importarrcc in reccn:
years. The Indian banking sector is not immune to this trend and many banks have begun to incorporatc
CSR into their operations. This research paper airns to evaluate the current state of CSR practices ir
the lndian banking sector. The study will examine the extent to which banks have integrated (lSR intc,

their operations and the ilnpact it has had on their performance. The paper also discusses the challenges
faced by banks in implementing CSR and suggests possible solutions to overconre them. Thc lindings
olthis research will provide valuable insights into the current state ofCSR in the Indian banking scctcrr

and will help in developing strategies to improve CSR practices.

Keyword-
Corporate Social Responsibility, Indian banking sector, Sustainability, Social and environmenu!
impact, Stakeholders

Introduction:
Corporate Social Responsibility (CSR) is a concept that refers to the responsibiliry of businesse-.

towards society and the environment. lt encompasses a range ofactivities that businesses undertake to

promote the rvell-being ofthe society they operate in. CSR has gained increasing importancc irr reccnr
years, and many companies, including banks, have begun to incorporate CSR into their operations.
The Indian banking sector is one ofthe largest in the world, u'ith over 150 banks and more than 100,00[,
branches. The sector plays a critical role in the Indian economv, providing financial serriccs t(
individuals and businesses alike. As such, the banking sector has a significant impact on society, and

its CSR practices can have a significant impact on the well-being of the country.
Corporate social responsibility (CSR) has become an increasingly important topic for businesses

around the world. The banking sector, being a crucial part of the financial system, has a significant
role to play in promoting CSR. In India, the banking sector has been under pressure to address issues

related to sustainability, environmental impact, and social responsibility.
The Indian banking sector is one ofthe largest in the world, with over 200 comrnercial banks and a

total asset size of around US$3.94 trillion as of March 2021 (Reserve Bank of India). The scctor has

been growing steadily, with a compound annual growth rate (CAGR) oi around 7.57o over the past

decade. However, the sector has also faced several challenges, including the problem of non-
performing assets (NPAs) and the need to enhance financial inclusion.
In recent years, there has been a growing awareness of the need for Indian banks to adopt CSR
practices. According to a report by KPMG, the total CSR expenditure by Indian companies, including
banks,hasincreasedfromlNR8,32Tcrore(approximatelyUS$l.lbillion)in20l4-l5tolNRll.82E
crore (approximately US$1.8 billion) in 2018-19. The report also notes that the banking seclor has

been one ofthe leading contributors to CSR spending in India.
Several Indian banks have adopted CSR policies and practices in recent years. For instance, the State

Bank of India (SBI), one ofthe largest banks in India, has a CSR policy that focuses on areas such as

education, health, and rural development. SBI has also implemented several initiatives, such as the

adoption of villages, to promote sustainable development.
Similarly, ICICI Bank, another major Indian bank. has a CSR policy that focuses on areas such as

education, healthcare, and environment sustainabilit). The bank has implemented several initiatives.
such as the creation of a mobile medical unit to provide healthcarq$rdees,in rural areas.
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DerEnutrunxrs or GReeN Pnooucr Puncxese Dectstot't: At't Euplntcal
Sruov ustNc SMARr PLS-SEM

Preeti Jindal*
Nidhi**

Introduction
Creen marketing is a holistic concept involving
environmentally friendly practices in all the stages
such as the production, designing, marketing and
selling of goods or services.American Marketing
Associatiory "green marketing is the efforts by the
organizations to produce, promotc, package, and
reclaim products in a manner that is sensitive or
respolsive to ecological concens. "Green products
mean those products which are not destructing in
nature for envtonment, use less toxic ingredients,
recyclcd packaging and material that is not damaging
for the globe (Gurau and Ranchhod, 2005).These
products have gainect popularity because of its
minimal impact on the environment followed by
safety, acceptable price, long term health bcnefit,
energy efficiency, long lasting effects, durability,
recyclability and reusability (Yesmin, Shayala; Akter,
Sl.rarmin, 2018).Witnessing the denund for eco-
friendly products, many companies in India such
as Mama carth ,Dabur, Kama, Pataniali, ITC, Tata,
LG etc have started producing these eco-friendly
products, Apart from consurners and businesses,
even govemment has also taken several initiatives by

*Prceti 
lirutal, Associate Pftrfessor, Tecnio btstitute of Adpatrced Studies

*"Nidhi, Assistaflt Prtfessor, Hirldu Cirls College, Sonipal

Abstracl The present study is an ittenpt to idmtify factors
nffecting cott*mer's decision to prrchase grcen products duilg
COWD 79 patdemic in lndia. To test the research model and
hypotheses Piruary ilata uas collected through stntcturcd
questioanairc. Responses ?oerc collectecl fronr 232 rcspondtnts.
This shrtly sheds lidtt on the detemtirants of consuner decision to
purchase green products. h the liglrt of fnclings, it s'rggests greett

prodrct marketing strotegies. lt will alloto businesscs to ncquirc
more market-applicable approach to snstain in thc cottrpctitit't:
nurket, The present studV cdtied out sru&rt PLS-SEM il R-shtdio
ifi otdel to tcst thc proposed conccphml nrcdel.

Key words: Green fiarketitg, Greet ptotluct, Social circle,
Ena iro nment comruitment

making many regulations in support of protection of
environment for example the ban of plastics in many
parts of the country.As green marketing is different
from the marketing in traditional way. marketers
need to know the factors that persuade the consumer
to buy the green products. This study aims to resolvc
the research question that \^'hat factors hlluence th('
consumer decision to buy the green product.

Need of Study
It is observed that many studies (Viiayasree et al.,
2022;Chen et al., 2022;Chitra and Govindasamy,
2020; Suiith,2017; Mohd Noor et al. (2016);Chopra
and Vinayek, 2013; Pandey, 2012)trave been done orr
customers' perception towards green product. But
to the best of knowledge of researcher expect very
few studies no comprehensive study has so far been
conducted to explore the factors affecting customers'
purchase decision of green product during tht
<ingoing uncertainty of the COVID-19 pandemic.
Hence, the present study contributes to the field
by investigating and exploring factors irfluencing
customers' green product purchase dr,rring the
COVID-19 crisis.
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EVALUATING trDUCATtON'S IMPACT ON WORKPLACE READINESS: A
META-ANALYTICAL EXAMINATION

Megha Mohanr
Pooja Sharma:
Sheenu Aroral

Sheetal Badesra{
Garima Dhankhars

Rupakshi Gaurr'

ABSTRACT

Purpose: The purpose ofthis study is to investigate the conceptualization ofskillset development, particularly in
the context of higher education, with a focus on its impact on employability. Given the challenges faced by
graduates in meeting the expectations ofemployers due to perceived deficiencies in their skills and abilities, this

research aims to explore the varied skills, personal traits, and knowledge bases necessary for successful

employability. By conducting a review ofexisting literature and meta-analysis ofresearch investigations, the study
seeks to elucidate the theoretical underpinnings ofskillset development, particularly itr the context ofthe COVID-
l9 pandemic.

Methods; This study employs a systematic approach, involving a review ofexisting literature and a meta-analysis
of research investigations on skillset development. Special attention is given to employability skills, task-related

skills, self-management, and technical knowledge required by employers. The researchers analyze scholarly
articles and empirical studies to iden$ry conceprual framework and key themes related to skillset development in

higher education. Through rigorous examination and synthesis ofthis literature, the study aims to cortribute to .r

deeper undentanding ofskillsct development processes and their implications for employability.

Res[lts snd discussion: The review and meta-analysis of research investigations reveal insights into thc

multifaceted nature of skillset development in higher education. Employability skills, task-related skills, selt:
management, and technical knowledge emerge as critical components influencing graduates' success in the job
market. The study discusses how these skills and attributes are conceptualized and cultivated within the educational
context, considering factors such as pedagogical approaches, curriculum design, and industry relevance.

Funhermore, the impact of the COVTD-I9 pandemic on skillset development and employability is examined,
highlighting both challenges and opportunities for higher education institutions and graduates.

Implicrtions of the research: The findings of this research have significant implications for higher education
institutions, policymakers, employers, and graduates. By providing insights into the conceptualization and

development ofemployability skills, the study informs stategies for curriculum design, teaching methodologies,
and career counseling services. Additionally, the research uoderscores the importance of addressing the diverse
skill needs of industries and adapting educational practices to meet evolving demands. For graduates, the study
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HR ANALYTICS AND IN'DUSTRY 5.0: A NEW HR MODEL AT WORK

Dr. Ruchi Srivastava
Professor, Tecnia lnstitute ofAdvanced Studies, New Delhi
Dr. Rubeena Bano
Assistant Professor, Tccnia Institute ofAdvanced Studies, New Delhi

lntroduction:
In the earlier years the role of an HR was limited to merely filling up vacancies as and when
required. In the curent corporatc scenario, HR has a much morc substantial rolc to play. With thc
significance ofthe severe rcliance on thc workforce slowly being comprehended there is escalating
stress on uncovering and engaging the most suitable talent. The employees are no longer willing
to limit themselves, they are now multi skilled personality and they are constantly on the lookoul
for better opportunities, hence making the responsibility of HR even more crucial.
Thc HR arc no more confined with hiring, but also identifying the talent and retaining thc good
employees in the organization As the roles and responsibilities of the HR modify, there has also
been a modif,rcation in their approach. The decision making which had once been guided by
intuition and instinct has now become factual, relying on data analytics and algorithms lor ariving
at business solutions. The HR analytics is a tool which helps in making right decision making
through the facts and figures .The emergence of HR Analy,tics in organizations helps thern in
gathering, interpreting, and measuring of HR data in a very easy way. HR Anallics act as a tool
which is a combination of statistical techniqucs that cnable collection, interpretation.
measurement, and forecasting of data. HR analytics enlightens solution to the organizational
problems and make accurate decisions. HR analyics hence aligns HR strategy with overall
business strategy to obtain a competitive advantage.

Vol. 47, No.3 July-September 2023 42

Abstract:
The concept ofmanaging the human resource of the organization has faced the challenge after the

emergence of global workforce and the increasing relevance of business analyics as a strategic
organizational capability. The industry 5.0 is the new revolution. With this new revolution thc
current human resource management ofthe organization has to undergo this transition. This articlc
will discuss about thc HR Analytics, which is a new and most demanded HR model for dealing
the new challenges and contributing in a factual way for effective HR decision making. The rnajor
HR issues in any organization is high ernployee attrition rates, performance issues, compensatiou
planning, career development initiatives plans etc. The HR analyics through combination of
statistical techniques helps in collection, interpretation, measurement, and forecasting ofdata. HR
analyics enlightcns solution to the organizational problems and make accurate decisions based on
facts and figures instead ofintuitions. HR analytics hence aligns HR strategy with overall business

strategy to obtain a competitive advantage. This research article is based on secondary data and

discuss about various types of HR analyics and its role in workforce planning, competitive
advantage, employee acquisition to employee retention, leveraging data, developing insights and

developing various models for organization for aligning HR activities with organizational goals

and strategy
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Abstract
The participation, representation, and influence of tribal communities within the Indian political

landscape are the main points of this research paper's investigation ofthe complex relationship between

tribal identity and lndian politics. Tribal communities make up a sizeable portion of India's diversified

population with their unique cultural, social, and historical roots. This essay tries to give a thorough

analysis ofhow tribal identity influences political engagement, including the difficulties they encountcr'.

the degrec of representation they achieve, and the influence of their involvement on policy-making.

Furthermore, the research delves into the influence oftribal communities on policy-making, governance.

and broader political narratives. It explores instances where tribal interests have converged with or

diverged from national political agendas and the resultant impact on policy outcomes. Through an

analysis of historical cases, contemporary case studies, and the narrativcs of tribal leaders, the studr

assesses the strategies employed by tribal communities to assert their demands and aspirations.

Kelrvords: Tribal Community, Politics, Indian Political System, Tribal Identity and Politicul

Participation.
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Introduction
The political environment in India is intdcately constructed from a variety of identities, cultures, and

history. Tribal communities are a distinctive and essential part of the diverse mosaic of communities thal

make up the Indian population. Tribal tribes have historically contributed significantly to forming the

socio-political structure of the country due to their unique cultural practices, languages, and historical

experiences. However, their participation in India's political process has been characterized b1

difficulties, victories, and continuous fights for representation and emancipation.

The intersection of tribal identity and Indian politics presents a fascinating arena for exploration. I- ror ,

thc mist-covered hills of the $-nlpast to the arid deserts of thc Wcst. tribal communitics have calr r.l.rv
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Introduction
The Amrit Kaal is a transformative era characterized by significant advanccnrents in
technology, and one such advancement that has gained substantial attention is itugntentcd
virtual reality (AVR). AVR combines elements of virtual reality (VR) and augmented realit),
(AR) to create immersive and interactive experiences that blend digital content with drc
physical world. ln the context of higher education, AVR holds grcat promise in
revolutionizing teaching and leaming methodologies, offering unique opponLrrrities firr

enhanced engagement, experiential leaming, and skill development.
The adoption of AVR in higher education has the potential to address various pctlagogical

challenges and transform traditional classroom environments. By lcveraging inrmcrsivc
technologies, AVR can offer students realistic and engaging cxpericnces that go buvond thc
limitations of haditional tcxtbooks and lectures. It enables students to intcracl \\ illr (ligitll
objects, explore virtual environments, and manipulate virtual clemclts, fostcrirtg it dcc'pct

understanding of complex concepts across various disciplines.
It goes without saying that the potential, the technology, or even the applicalions lhat arc
prcsently in use are not the most important aspects of virtual and augmer)tcd rcality to
underline. The important thing to remember is that these are instruments. The ullirr.rtc goal is

to enhance student outcomes across the board for the whole educational process iu lhich
they particapate. Thcse resources are only intendcd to cxpand the nunber ot stu(lcnts wlro
can acquire the essential knowledge needed by a rapidly evolving competiliye urarket.
Millions of expens from numcrous organizations work every day to achicve this. Peoplc
currently discuss virtual and augmented reali but tomorrow thcy nlighl bring up
holography or any other incredible developmen In these are just tools, and the
improvemcnl of student understanding will alwa SlFrR5iruary objcctiuc
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Abstract
This systematic literature review aims to investigate the adoption ofaugmented yi.rtual rcaliry (AVR) in
higher education during the Amrit Kaal. The Amrit Kaal is a period characterized by transfonnativc
advancamenls in technology, paniculady in the field of vinual reality (VR) and augrDcrricd reality
(AR). The purpose of this reyiew is to provide a comprehensive analysis of existing literrlur. on the
topic, highlighting the curent state ofadoption, benefits, challenges, and potential applicalions ol AVlt
in higher education.
The review adopts a systematic approach, following established guidelines for litelltrrr'e scarch.
selection, and analysis. A rigorous search strategy was employed, encompassing multiple acadcniu
databases, conference proceedings, and relevant literature.
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Abstract

This study's goal is to ascertain the methods used bl,various fashion designer's about

environmental friendl, sustainability and incorporates it into their design and production
practices, as appalel industry is the world's second most pollutcd nrdustry(WEF, Jan 2020).

The following research questions serve as a franework for the study: (1) Is there a substantial

difference between environmentally friendly, sustainability and production practiccs in
apparel industry and to propose an environment friendly strate6;ic framework for the apparel
industry,(2)what is the extent ofcurrent designer's environmerrtal friendly and sustainability
knou,ledge? (3) How effecnvely are designers implementint their sustainability knowled8e
in their design and production practice? The present study linkcd thc 63 designers in Delhi
and NCR ,sustainablc dcsign concems, to the product lifecl,cle and design proccsscs, to

acquire a better picture of their expertise towards fashion sustainability,

Subject Classificatiotr: NN2.

Keyruotds: Sus,aiMbility, AWrcl indrctry, Productiol practices, Enilon cntnl friurlly,
Cllullorgcs.
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